
Phonak Audéo™ Lumity

digital marketing guide 

Phonak Australia



This Lumity digital marketing guide is developed through compilation of various sources, put together by our Phonak team. Information 
is obtained from sources believed to be reliable, but is in no way guaranteed.

By using this guide, you agree that you are fully aware that Phonak Australia may recommend certain third-party service providers or 
third-party solutions such as Facebook and Google. You acknowledge and agree that it may be required to accept and comply with terms 
and conditions set forth by the third-party service providers. Phonak Australia will not be liable to compensate you for any loss suffered, 
consequential or otherwise, should any of these third-party service providers cease operations.
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For 75 years Phonak has been 
at the forefront of innovative 
hearing technology, dedicating 
decades to developing products 
that enable connections 
between millions of people. 
We believe that hearing well is 
essential to your overall well-
being. Phonak have taken a 
step further with innovation, 
to improve the number one 
consumer desire – better speech 
understanding, with a new 
platform, Lumity.

Phonak Lumity provides the 
sound quality you expect 

from an industry leader and 
focuses on illuminating speech 

understanding. Developed with 
SmartSpeech™ Technology, 
representing Phonak’s 
dedication to designing 
features that improve speech 
understanding and reduce 
listening effort in various 
listening environments.1 
Plus our heritage features 
including Speech Enhancer, 

Dynamic Noise Cancellation, 

Motion Sensor Hearing 
and the existing benefits of 
ActiveVent™ Receiver and 
RogerDirect™ technology.

To help you promote Audéo Lumity across your website and social media, 

we’ve developed a kit containing turn-key digital marketing templates.

Templates act as a guide and can be customised by you to suit your brand.

The kit contains the following components: 

• Homepage carousel banners 

• Website landing page 

• Email template

• Social media posts

• Product videos

 
The toolkit is available for download via the Phonak Lumity marketing catalogue 
portal.

Conversations shine 

with Lumity

1.  Appleton, J. (2020) AutoSense OS 4.0 - significantly less listening effort and preferred for speech intelligibility. Phonak Field Study News retrieved from www.phonakpro.com/evidence, accessed 
February, 2022. 
Latzel, M. & Hobi, S. (2022) Receiver with mechanical vent provides benefit of open and closed acoustics for better speech un derstanding in noise and naturalness of own voice perception. 
Phonak Field Study News in preparation. Expected mid of 2022. 
Thibodeau L. M. (2020) Benefits in Speech Recognition in Noise with Remote Wireless Microphones in Group Settings. Journal of the American Academy of Audiology, 31(6), 404–411.

Phonak Audéo Lumity
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Website
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Landing page
The landing page template has been designed as a guide and can be replicated to suit your brand.  
All images and copy are supplied within the kit.

Add a thorough page 
description and meta tags 
(keywords) to the page in the 
back end of your website. 
The page description should 
explain what information the 
page contains and include 
any important search terms 
for which you want to rank. 
By adding a page description 
and meta tags, Google and 
other search engines can 
index your page and identify 
it as source of information 
when related keywords 
are searched, helping your 
organic and paid search 
listing ranking.

Ensure your website manager 
also adds Google Analytics 
tracking tags to help you 
assess what channels are 
driving traffic to the page, 
converting to leads and 
other website performance 
metrics.

Top tips:
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Homepage banners
The templates act as a guide and can be adapted to suit your web page. The design file is included in the 
Lumity marketing catalogue.

Template 1 

Template 2 

Template 3 

Link the banners to your 
Audéo Lumity landing page.

We recommend testing 
alternate call to action 
copy and colours on the 
banner button to optimise 
click throughs. Some ideas 
to consider are ‘Book an 
obligation-free trial’ or ‘Book 
an appointment’.

We recommend rotating 
banners every three months 
to keep your web page 
looking fresh and allowing 
you to gauge which banner 
is driving the most clicks.

Add UTM tags to your banner 
link URLs to help track click 
through rates and assess 
which banners are working 
well.

Top tips:
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Email
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Email template
Still an integral component in many 
marketing campaigns, email marketing 
is an easy, effective and inexpensive 
way of keeping your clients informed 
and engaged. You’re also leveraging 
the most powerful marketing tool your 
business has: your database.

Phonak has also developed a guide to help you offer free trials and upgrades to 
existing patients in your database; the guide also provides front office guidance 
and database communication content. 
Download the guide

Send an email to all 
customers that are due for 
a new hearing aid. Mine and 
segment your database to 
promote Audéo Lumity to 
patients due for a for a new 
hearing aid or technology 
upgrade.

Top tip:

New client

Existing client

https://sonova.showpad.com/share/E6w8Q4pLqfip27EyzxCfQ
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Social media
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Social posts
A series of Facebook and Instagram post copy and images have been created to help you easily promote 
Audéo Lumity via your social channels. Refer to the Lumity marketing catalogue for additional posts.

Link all your social posts 
to your landing page to 
measure click throughs via 
your Google Analytics.

Test different call to action 
(CTA) messaging to see what 
CTA drives the most clicks.

Boost your posts to ensure 
you reach as many of your 
followers as possible.

Paid social ads are great 
for targeting new groups 
specifically interested 
in hearing care; this is a 
great way to attract more 
followers to your social 
pages.

Top tips:
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Videos
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Video
A set of videos promoting Lumity features and benefits as well as a suite of movies, help you to showcase 
Lumity and inspire your clients.

Videos and movies can be 
added to your YouTube 
channel and used in your 
social posts, emails and 
website.

Research shows that 
consumers are now 
watching more videos than 
ever before. It is estimated 
that the average person 
will spend 100 minutes 
every day watching online 
videos in 2021. This is a 19% 
increase compared to daily 
viewing minutes in 2019, 
which stood at 84 minutes*. 
88% of marketers said that 
video marketing provides 
them with positive return on 
investment (ROI)*.

Video posts receive higher 
engagement on Facebook 
and Instagram compared to 
static posts.

Top tips:

Product features and benefits

Campaign

* https://www.smartinsights.com/digital-marketing-platforms/video-marketing/video-marketing-statistics-to-know/

https://www.smartinsights.com/digital-marketing-platforms/video-marketing/video-marketing-statistics
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We are committed to your 

business; and hope that 

the tools and tips provided 

in this guide will help you 

reach more people and 

change more lives.

If you need any further assistance, please don’t 

hesitate to reach out to nikki.ozeken@phonak.com 

or your Phonak marketing team at 
marketing@phonak.com.au

mailto:nikki.ozeken%40phonak.com?subject=
mailto:marketing%40phonak.com.au?subject=


life is on

Since 1947, Phonak is dedicated to preserving social, emotional and physical life quality 
by opening new acoustic worlds. We believe that well-hearing equates to well-being 
and thus is essential for living life to the fullest. Today we offer the broadest portfolio of 
innovative hearing solutions. And, together with our hearing care professionals, we keep 
on focusing on what matters most: improving speech understanding, changing people’s 
lives and having a positive effect on society as a whole.

www.phonakpro.com.au

http://www.phonakpro.com.au
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