
Phonak Audéo Fit 

‘Get Fit for Hearing’ Campaign Guide  



It’s time to unleash the ear’s amazing potential

A revolutionary hearing aid that pushes the bounds of sound 

technology.

One of the latest additions to the Paradise platform, Phonak Audéo 

Fit, empowers clients beyond hearing improvement with a solution 

that also enables them to track their health data.

Delivering the signature unrivalled* sound quality1 and universal 

connectivity of Paradise, Audéo Fit hearing aids also deliver the 

ability to track steps and activity levels without having to wear an 

additional device. 

January is a great time for clients to ‘Get fit for hearing’

It’s the perfect time to showcase the benefits of Audéo Fit to clients 

who are motivated more than ever to improve their hearing and their 

health at this time. 
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**Compared to Phonak Audéo Marvel

1. Appleton, J. (2020) AutoSense OS 4.0 - significantly less listening effort and preferred for speech 

intelligibility. Phonak Field Study News retrieved from www.phonakpro.com/evidence, accessed November 

2020





Phonak Audéo Fit™ is selected as one of TIME’s Best 
Inventions in 2022
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Recognised in the Accessibility category, Audéo Fit earned 

its place on the prestigious list by offering consumers a 

hearing solution that reflects and supports their lifestyle.

Hearing loss is associated with a higher likelihood of 

physical inactivity, while at the same time, physical activity 

can enhance cognition, learning, and overall well-being. 

Audéo Fit was designed to provide more opportunities and 

meaningful solutions to people with hearing loss so that 

they can pursue and engage in their active lifestyles. 



Marketing support

To help you run an awareness 
campaign, we’ve created turn-
key marketing tools that can be 
customised to suit your brand.

Templates are available to view

and download at:

phonakmarketing.com.au/loc

al-marketing/

Contact

Nikki.Ozeken@sonova.com

to customise any templates.
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Direct marketing 
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Direct marketing is a cost-effective 

marketing activity allowing you to 

have one to one direct and relevant 

communication about your offer. 

Top tips: 

 Attract new clients with a flyer drop to 

your local area and leave flyers with 

local chemists and medical centres. 

 Include a strong call-to-action to 

motivate action. 

 Include a QR code that links to your 

website. 

A5 flyer template – front & back



Direct marketing 
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New client not fitted Tech upgrade

Database marketing is an easy, cost 

effective and inexpensive way to keep 

your clients informed and engaged about 

your products and services. 

Top tips: 

 Target existing clients using email or direct 

mail who have been tested and not fitted or 

are due for an upgrade. Include a 

personalised letter and a flyer in your 

mailout. 

 Include a strong call-to-action to motivate 

action. 

 Include links to your website for more 

information or to make a booking.



Digital marketing
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Attract potential clients by 

communicating relevant information at the 

right time through the right digital channel, 

such as your website, social sites or 

search engines. 

Top tips: 

• Promote Audéo Fit on your website 

homepage. 

• Create a dedicated website page to 

provide more product information. This 

will also assist with SEO.

• Communicate to your social followers 

with a boosted post or attract new 

clients with targeted paid ads. 

• Include a strong call-to-action to 

motivate people to take action. 

Website banners Social content & videos



In-clinic POS

Your clinic waiting room or front desk is a 

great space to promote any special 

offers and product spotlights.

Top tips:

• Place signs at the front desk/coffee table 

or place posters to attract your client's 

attention.

• Include a call-to-action to ask for more 

information.

• Encourage your front-of-house staff to 

talk to clients about any promo offers 

while in the waiting room or at the 

counter.

• Train your staff to confidently answer 

any basic questions surrounding the 

product or offer. 
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Signage and 

banner templates
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All templates are available to view and download via the 

Phonak Local Marketing Catalogue

Please contact Nikki.Ozeken@sonova.com to customise 

templates or request any additional point of sale or 

marketing materials. 

03/01/2023 I Audéo Fit

https://phonakmarketing.com.au/local-marketing/
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