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Welcome to the Infinio Marketing Guide, designed 

to help you create awareness and drive sales for the 

new Phonak Infinio hearing aid platform. This guide 

provides a comprehensive toolkit, offering actionable 

insights on the most effective marketing strategies 

tailored for your local area. Whether you’re looking 

to leverage digital platforms, enhance in-clinic 

experiences, or collaborate with community partners, 

you’ll find practical tips on how to use each tool to 

its full potential. With detailed marketing plans and 

campaign ideas, this guide will empower your clinic to 

reach more patients, build lasting relationships, and 

boost sales of the innovative Phonak Infinio platform.
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Summary of tools and

how to use them
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Buyer journey

When to use these tools in patient conversations
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The following diagram displays the various tools and how to apply them in your clinic.

Signage

• Display backwall and posters that showcase the 
Phonak Infinio products

• Position these in your clinic to raise awareness 
and attract new customers

Social media package

• A selection of social media posts to advertise 
the new Infinio products and accessories to your 
customers

• Add to your social media to generate awareness 
and link to blog posts on your website

Campaign video

• Video clip that conveys the Infinio campaign story, use this in your clinic waiting room, website and 
social media for example TikTok, Instagram and Facebook

Demos and Sound Experiences

• Demos and sound experiences that you can use to attract new leads
• Tools and guides to demonstrate the benefit of key Infinio features

Product videos

• Short video clips of the Infinio product range that showcases product feature benefits, 
how-to clips and videos tailored for social media use

• Use on your social media or in your waiting room

Email / Newsletter content

• Content covering all the Infinio product and 
accessory range

• Send out before in-clinic event to attract new 
customers and generate product awareness 
with existing customers for technology upgrade

Brochures on Infinio hearing aids

• A brochure that provides a full 
overview of the Infinio hearing 
aids

Counselling and selection guide

• This tool will help you understand how to counsel clients during the 
assessment and selection process

Awareness Consideration Evaluation Fitting Buy Adoption use Re-Evaluation Re-Buy

Website content

• A selection of website banners to advertise 
Infinio to website visitors

• Website content to inspire content for your 
Infinio product page and blog. Link your search 
ads and social media to the content page

Direct marketing

• A DL flyer to promote your clinic and Infinio to 
your local area

• A display ad to promote your clinic and Infinio 
to your local area

Open house

• Educate the community 
about hearing loss 

• Provide complimentary 
hearing testing and a trial 
of Infinio
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What’s your 
marketing 
objective?

Start by setting a goal/s based on each 
stage of the buyer journey. This could 
include a desired response like the 
number of calls, bookings, number of 
tests, fittings, new clients, etc

Allocate a marketing budget based 
on your goal/s and projected costs.

Based on your results and costs, 
calculate your return on investment 
(ROI) and analyse what worked and why, 
as well as what didn’t work, so you can 
apply your learnings to optimise your 
next marketing activity.

It’s important to start with a plan and be clear about what you are trying to achieve.

Set budgetSet goals Set ROI and measure
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Clinic support tools

The following tools are designed to help you showcase the cutting-edge hearing technology, 

features and benefits of Infinio. Hearing well is linked to a greater state of social-emotional, 

cognitive and physical well-being and our clinic support materials help you to connect your clients 

to the benefits of hearing well.
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Consumer pamphlets

The above pamphlets can be ordered via orders@phonak.com.au or the Infinio marketing 
catalogue 

Audéo Infinio-R pamphlet
028-2688-48

Audéo Sphere Infinio pamphlet
028-2680-48

Our consumer pamphlets serve as an 
informative resource, helping patients 
understand the features and benefits 
of Audéo  Infinio and accessories. The 
pamphlets can be used during consultations 
to guide discussions and address specific 
hearing needs. Additionally, pamphlets can 
enhance patient engagement by offering 
clear visuals and easy-to-digest information, 
reinforcing your recommendations. 

Displaying pamphlets in waiting areas or 
sending them home with patients can also 
encourage follow-up inquiries and increase 
product interest.

CROS Infinio pamphlet
028-2660-48

mailto:orders%40phonak.com.au?subject=
https://phonakmarketing.com.au/infinio-home
https://phonakmarketing.com.au/infinio-home
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Clinic Point-of-Sale

Phonak offers complimentary co-branding of all clinic point-of-sale. To place an order, please email phonak@marketing.com.au or contact your local Territory Manager

Display backing sign and counter sign Pull-up bannersPosters

The following posters are available in A4, A3, A2 and A1 size 
options.

mailto:phonak%40marketing.com.au?subject=
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Display ideas

Top tip:

As well as looking great in your clinic, waiting area or front 
windows, why not partner with your local allied health partners 
to display Infinio point-of-sale in their clinics and share the 
important message of hearing-well.
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Local marketing

Contact us to co-brand these ads for you.

Local media

The three best media options for your Infinio promotion are:
• Paid advertisement
• Paid advertorial
• Free editorial

Each of the newspaper ad templates are designed so you can personalise the contact 
details.

Benefits
• A good lead generator, newspapers are read regularly by adults 50+.
• Newspaper ads provide the opportunity to deliver a detailed message and educate 

the reader.
• By running ads in the local newspaper, you are seen as part of the community. 

Tips

• If possible, negotiate low-cost ads with a call to action and placement in sections 
of the newspaper that your target audience reads the most.

• Seniors publications are also very cost effective. Consider asking for an over-run 
and delivering copies to your local seniors’ homes and medical centres.

• A call to action, or CTA, makes it clear to the reader what they need to do next, 
e.g. visit a web page for more information. The CTA should be clear and easy.
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Direct mailer

An alternative to client letters, flyers are more general and can be used to create 
brand awareness and key hearing health messaging.

Tips

• Add a QR code that links to your website or bookings page.
• Collaborate with allied health partners and send flyers to their database of 

members.
• Feature Infinio as your latest in hearing advancement and it’s many benefits.
• Work with local GPs and ENT specialists to distribute in their clinic waiting room.
• Distribute them to your local area and retirement villages.
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Database mailer

Letter templates are available for both new and potential clients.

Benefits
• The letters are personal and provide the opportunity for a detailed message which 

will educate and engage the client.
• You can track the response from each mail out so you know where your leads are 

coming from.
• Very cost effective.

Tips

• Collaborate with allied health partners and send letters to their database of 
members.

• Ask existing wearers to ‘challenge the tech’, i.e bring in their old hearing aids to 
trial Phonak Infinio and hear the difference for themselves.
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Digital marketing activity

Website banner

In the competitive audiology industry, it can be very hard to separate yourself from the pack. 
Your website is a great place to promote the features and benefits that your practice and Audéo 
Infinio can offer together.

Feature Infinio on your homepage as a banner, to create interest and capture the attention of 
visitors. 

Tip

• Link the banner to a dedicated Infinio product page, where visitors can learn more and book 
an obligation-free trial.

Refer to the Infinio Digital Marketing Guide for further tips.
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Social media - Facebook ads

Facebook advertising is a ‘push’ marketing strategy - unlike AdWords or paid search engine marketing, you 
may be engaging with people who currently have little interest or knowledge in hearing loss or hearing aids. 
Hence, it is really important to ensure your ads and copy (text) are optimised to capture attention; and use 
a slightly softer message and call to action to prompt engagement. This also reinforces the importance of 
targeting your Facebook advertising to ensure it is efficiently reaching your desired target market.

It’s important to be consistent and share valuable, educational content. Focus on ‘benefits’ and keep the tone 
of your content conversational and supportive.

To extend reach beyond your followers, we recommend boosting every post or running a paid ad campaign.

Benefits
• Paid ads allow detailed targeting and creative customisation. You can set more complex goals such as 

driving website traffic or generating leads.
• Facebook’s real time analytics allow you to see how well your ads perform.
• Go to this link for for step by step instructions to create an effective Facebook ad:  

https://www.facebook.com/business/learn/lessons/top-steps-to-creating-a-facebook-ad

Tips:

• Spend some time at the start of each month planning your social content and scheduling your posts; a 
small amount of time at the start of the month can mean less worry for the remainder of the month.

• Encourage existing clients to like your page.
• Try to respond to all feedback, whether positive or negative.

Refer to the Infinio Digital Marketing Guide for further tips.

A range of Infinio social media content can be accessed via the Infinio catalogue.

https://www.facebook.com/business/learn/lessons/top-steps-to-creating-a-facebook-ad
https://phonakmarketing.com.au/infinio-home/
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Open days

Open days can be a great way to showcase Infinio features and benefits quickly to a large number of 
prospective wearers. 

To help you plan a successful open day, we’ve developed an Infinio open day guide. The guide is available to 
download via the Infinio marketing catalogue. 

Benefits
• Strengthens your relationship with your existing database and attracts new clients.
• A well-planned event can help you understand the needs of your client base, increase sales and raise your 

brand profile.

Tips

• Contact your current database of Paradise and Lumity or other technology wearers and invite them to 
‘challenge the tech’ i.e bring in their old hearing aid to compare with Infinio.

• Target prospects using your proven methods of marketing, e.g Newspaper advertising, letterbox drops, 
advertising in local businesses/GPs.

• If you think you’ll have a lot of interest in your event, try holding an open week rather than an open day, 
this way you can schedule short appointment slots throughout the week.

• Make sure you have plenty of literature on hand for clients to take away with them.
• Consider an exclusive offer for those who purchase on or immediately after the open day.
• Collect the emails of any new/potential clients that attend and add them to your email database; ensure 

you have their permission to contact them.
• Always follow-up leads within 24hrs. Confirm any bookings at least 48hrs prior to the event via phone or 

sms.
 
Contact your local Phonak representative or email marketing@phonak.com.au, if you’re interested in 

hosting an Infinio open day in your clinic.

mailto:marketing%40phonak.com.au?subject=


17

We are committed to your business and hope that 
the tools and tips provided in this guide help you to 
reach more people and change lives.

For further marketing support, please contact the Phonak Marketing Team at 

marketing@phonak.com.au or your local Territory Manager.
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