
January - February

New Year, New Hearing



Campaign Overview

The "New Year, New Hearing" campaign aims to inspire 

your clients to prioritise their hearing health as they enter 

the new year. This campaign targets:

1. Clients delaying action on their hearing loss.

2. Current hearing aid users ready to upgrade to the 

latest technology.

The campaign showcases the benefits of advanced 

devices, such as the Phonak Audeo Infinio Sphere, to 

motivate new users and encourage current wearers to 

experience improved hearing clarity and quality of life.
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Awareness

Appointments

Trust



Key Messages

•  “Out with the Old, In with the Clear”

•  “Upgrade Your Hearing, Upgrade Your Life”

•  “Experience the Difference New Technology Makes”

•  “Don't Let Outdated Hearing Hold You Back”

•  “Your Ears Deserve an Upgrade”

•  “It’s Time to Hear Every Moment, Better”

•  “Step Into the New Year with Clearer Conversations”

•  “The Future of Hearing is Here – Are You Ready?”

•  “Old Tech, Old Problems. Upgrade for Crystal Clarity.”

•  “Rediscover the Sounds You’ve Been Missing”

•  “Trade Up for a Sound Revolution”

•  “Don’t Miss a Beat – Upgrade Your Hearing”

•  “Better Technology, Better Hearing”

•  “Say Goodbye to Struggles, Hello to Crystal Clear”
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Marketing Assets



Social Media

Copy Image Hashtags

Out with the old, in with the clear! 

This New Year, give yourself the gift of 

clearer hearing! Discover the latest in 

hearing aid technology. Book your 

personalised consultation today!

#<ClinicName> #NewYearNewHearing 

#HearBetter #PhonakHearingAids 

#Infinio #InfinioSphere #Sphere 

#FreeHearingTest

Step into the New Year with renewed 

confidence and connection. Upgrade 

your hearing technology to experience 

the latest hearing advancements. Book 

an appointment today!

#<ClinicName> #NewYearNewHearing 

#HearBetter #PhonakHearingAids 

#Infinio #InfinioSphere #Sphere 

#FreeHearingTest
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Social Media

Copy Image Hashtags

Have your hearing aids seen better 

days? Experience the difference new 

technology makes. Book your 

personalised consultation and 

obligation-free trial today.

#<ClinicName> #NewYearNewHearing 

#HearBetter #PhonakHearingAids 

#Infinio #InfinioSphere #Sphere 

#FreeHearingTest

New hearing technology 

advancements contribute to a better 

quality of life, improved hearing 

comfort, and enhanced listening 

experience. Don’t let your hearing loss 

hold you back. Regain your confidence 

and hear better this year. Book your 

free hearing check today!

#<ClinicName> #NewYearNewHearing 

#HearBetter #PhonakHearingAids 

#Infinio #InfinioSphere #Sphere 

#FreeHearingTest
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Website

Homepage Banner
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Link to your Infinio page or your 

booking page.



Direct Marketing

In-clinic poster
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Database mailers

Tested Not 

Fitted

Due for 

Upgrade



Other Marketing Activity

1. Host Client Events

o Offer educational sessions on hearing health.

o Include live demonstrations of Phonak Infinio.

2. Leverage Testimonials

o Share success stories in your clinic, on social media, and via email.

3. Promotional Offers - suggested

o Obligation-Free Trial: Encourage clients to experience the Phonak Infinio at no cost.

o Limited-Time Discount: Special pricing for clients who upgrade by January 31.

o Bonus Incentives: Free accessory kits for early adopters
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Metrics for Success

• An increased number of consultations booked 

for the same period of the campaign last year.

• Engagement metrics on social media (the 

number of likes, shares, comments).

• Click-through rate (CTR) on digital ads and 

website banners. CTR is dependent on budget 

spend. 
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Additional Support

• For any further marketing support, 

please contact Nikki Ozeken. 

mailto:nikki.ozeken@sonova.com


Together,

we change lives
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